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@ KEY INSIGHTS

* he research fndings indicate that, among Chinese expats in Canada.
fashion oms, watches. jowelory, 0CCessones),

ngh-end procucts (0.
dining expedinces, and tech products (e.0. mobie phones, computers,
loptops, and goming devices| are the primary expenses. in oddition to daly
NOCOISITes ke housing ond FanspoNation,

*+ Furiermore, Crinese expats continue 1o demonsirate a growing incination

lowards seeking uotty o1 ot provice o
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@ KEY INSIGHTS

* In addition 1o wekknown North American e-commerce platforms, Chinese
expatsin Canoda are dhawn 1o Chinese e-commatce pictorms, even
ihough they incur adtional shipping fees

1. s, bronlsshoukd
Consider comacting with Chinata onine shoppers in Conoca vio Chinese
o-commerce piatiormns 16 £oos! their brand visbilty ond aworeness.
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*+ Dospite roziding outide of Cnina, (,v-me-,c opats

o s¥6aming plofioms oer 0 wide 10n0e of POpUK
Chinese shows that reflects their cultural vaiues, fraditions. and storyteling
shyias, Cullivaring 0 sense of famiiorty and rostolgia,

* Morsover Chinese expats vity rese me 3
. connecied wim ther fomikes. fends. and

n These Chinaso pltfomms serve os vt
channes for Chinese expafs 1o siay informed obout

trencss, and news from China, and thus create @ song senze of
comection and belonging among Chinese expats.

* To efloctivoly 019030 wih the Crineso 6xpats in Canado, wostem bronds
oukd 2, undersiond ther
and priorizs mor marketng ocavies on
madiaploticrre, which may obér 0 compcasd o iherweslem
media channes.
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China also guides shopping from "social" SNS to

consumer behavior
Eternity X CEO Charlene Lee

March 8, 2021 0:00 [Paid member-only articles]

¢ 2 @ ¥ Q - swoval

An article limited to paid members was presented by Mr. Yuii Kihara, a member
of Nikkei Electronic Edition Pro. What is Nikkei Electronic Edition Pro?

[Hong Kong = Yuiji Kihara] There is growing interest in
the Chinese consumer market, which has suppressed
the new coronavirus ahead of other countries. We
asked Charlene Lee, CEO of Eternity X, who is based
in Hong Kong and is involved in marketing support in
China using big data, about the latest trends.

--The Chinese consumer market is recovering.

"China's consumer spending showed a clear recovery
in the October-December period of 2020, and sales
on online shopping sale and Singles' Day (November 11) were also strong. The

same trend can be seen on our platform. The purchasing power of the wealthy
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All on home turf

MARKETING-INTERACTIVE  #egon Hong kong  change ¥
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For marketers, the app offers a new opportunity as it seems to be the place
there much of the current traction is happening.

Agreeing with Hau was Eternity X’s Ree, who said Hong Kong consumers have had their shopping behaviour
greatly impacted by KOLs and KOCs on Xiaohongshu. “A comprehensive social seeding programme with
Xiaohongshu KOLs and KOCs can cultivate very positive word-of-mouth marketing...Given the UGC nature of
the app, Xiaohongshu is particularly well-suited for influencer marketing,” she added.

" ' 3 Furthermore, Ree believed that local brands should consider investing more in the Xiaohongshu marketing
More HongKongers turning ~ rews

has increased, and the number of users v

(about 160,000 yen) or more per month i

2019."

" ecosystem, given that their users have already immersed themselves in the "Read, Like, Buy" action mindset, which
dofsmarte, ;o Xll ;g]:;::;sg;l::: govi::ﬁ:e o e can help brands shorten the purchase process. “With the right strategy and proposition, the app can be an ideal
the trend? P platform for Hong Kong brands that lack an online presence in China and wish to connect with a vibrant

community of local and overseas Chinese shoppers,” she added.

Chocker nockioce by Louis Uuton, Necklace by Carl

How did EterifyX como about and what s s USP?

BXRFMIBRIEWFieBHERRE(F Marketing Interctive IRiE
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